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POSITION DESCRIPTION

POSITION TITLE:
Associate Planning Director/Senior Account Planner 
LOCATION:
Durham, North Carolina
THE COMPANY:

McKinney+Silver


http://www.mckinney-silver.com
Under the current team’s management the agency has doubled in revenue since 2001, growing 50% in 2005 alone, while becoming recognized as a truly national agency.  AOR for such clients as Audi, Travelocity, NASDAQ, Polaris Powersports and LongHorn Steakhouses, McKinney added Sony Electronics and Qwest Communications to its roster in 2005.

McKinney’s roots are as a strategically smart, creatively focused advertising agency, accustomed to working with relatively complex clients whose brands have many points of consumer contact.  McKinney made a strong push into interactive starting in 2003, and online work now accounts for roughly 20% of the agency’s business.  Unlike most agencies, McKinney integrated interactive into the agency’s core departments, rather than setting it up as a separate profit center.

The agency’s mission is “to make extraordinary things happen for our clients, their customers and our people.”  Creativity named McKinney’s fully-integrated, web-based Audi A3 launch Campaign of the Year for 2005 (it also took Best of Show at the MIXX Awards, was named on of the 50 Best Uses of the Web by BusinessWeek and won the Yahoo! Big Idea Chair award).  McKinney is one a handful of agencies dominating the Effie Awards (ranking fourth in the nation for Gold Effies since 2002).  It’s also a place people like being part of.

McKinney’s roughly 250 staffers work in a radically reconfigured 1902 tobacco factory in Durham, NC.  The space was designed to encourage and enable collaboration.  McKinney is two miles from Duke University and The Research Triangle Park. UNC Chapel Hill is one town away.  The offices are three hours from the mountains, two-and-a-half hours from the ocean, one hour from Pinehurst and right across the street from the Durham Bulls stadium.

ROLE
To lead the account planning role on Sony Electronics (SEL) business – as a hands on contributor to communications strategy and managing two account planner direct reports.

ACCOUNTS
While currently not formally the AOR for all of SEL, it is accurate to say that McKinney is the lead strategic agency.  At present we have creative and strategic responsibility for:

· Sony brand positioning / identity

· Sony televisions

· Sony DSC (digital cameras)

McKinney also has responsibility for strategy development for Walkman and creative and strategic roles on a variety of new products coming on line in 2006.
REPORTING STRUCTURE

Reports to the joint heads of Account Planning for management issues.  On Sony reports to the Director of AP, David Griffith [one of the department’s joint heads]. 

THE IDEAL CANDIDATE
We pride ourselves on having built a team of truly exceptional people – at every level of the department.

Intelligence, both left-and right-brained, is a given. But we believe that emotional intelligence is as important to our success as IQ.  That includes maturity, integrity, positive energy and the ability to motivate others.

In the case of Sony we deal with marketers and researchers at the highest level.  So it is essential that the successful candidate be equally conversant in qualitative and quantitative research, that their planning skills are well rounded, they have good experience working on major brands and that their ability to think creatively is complemented by equally good business acumen.

Because we are evolving the agency model, the successful candidate should have experience working and thinking about campaigns in a manner that goes well beyond traditional media. 

While still a powerhouse global brand, Sony realizes that it needs to change some of its ways to be truly successful in today’s market.  Part of McKinney’s charter from SEL is to help them achieve this in their marketing.  While they have a World famous brand – in more recent times they have not been renowned for advertising and marketing campaigns.

Consequently the successful candidate needs to have a proven ability to inspire, recognize and nurture great creative thinking in whatever form it appears.  Additionally the candidate will need to perform not just the role of strategist / planner but also be a compelling and articulate consultant, counselor. 

We’re looking for someone who is, simply, impressive:

· Able to make a great first impression and to engender a high level of trust with clients and within the agency;

· Intellectually curious and a friend of the creative process;

· Able to look ahead to preempt opportunities and neutralize threats;

· Aware of the complexities that need to be managed effectively for the agency to shine, and able to build the right team to make it all happen;

· Willing to roll up the sleeves and get dirty with it, interested more in the success of the team than in the trappings of the job;

· Demanding, but fair, a tough boss that people want to work for;

· Self-confident, conscientious and driven.

· 7 – 10  years experience having worked in good pedigree shops

· At least one highly successful campaign (Effie and Creative award winning) talked about campaign in their book.

WHAT’S IN IT FOR THE CANDIDATE

This job offers the chance for a mature, ambitious account planner to play the game at the highest possible level; work with a team of great people; have a real hand in growing and shaping an agency brand; work on one of the World’s most respected brand and yet – have a leading role in helping to reinvent it - all while achieving a quality of life that’s simply not available in the traditional ad centers.

CONTACT INFORMATION:

Kelly Crossen

Vice President
Reilly Partners
212-933-1994 office
773-412-2124 cell
kcrossen@reillypartners.com 

www.reillypartners.com
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